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In an era of globalised economies and increasing competition, the role of industry in self-regulation 
has become a focal point of progressive governance. The principle of self-regulation enables industries 
to establish robust standards aligned with responsible business practices, fair trade principles, and 
consumer protection objectives. This approach fosters an environment where businesses lead in 
defining good governance, ethical and sustainable practices, potentially reducing the need for heavy-
handed government intervention.

Self-regulation refers to a voluntary, industry-led process where businesses create and enforce their 
own standards and guidelines to govern their operations. It is a proactive approach that allows industries 
to address sector-specific challenges, promote accountability, and ensure alignment with societal 
and legal expectations.1 Crucially, self-regulation enables industries to maintain flexibility and avoid 
excessive bureaucracy, while simultaneously building trust with consumers, government, and other 
stakeholders. Unlike some government-imposed regulations, self-regulation empowers businesses to 
adapt swiftly and proportionately to changing market conditions and delivery channels while maintaining 
ethical and fair practices. Importantly, self-regulation is not about replacing government oversight, 
but rather about creating a complementary system where industry expertise informs and enhances 
the overall regulatory landscape.

Global practices across various industries reinforce the viability of self-regulation as a strategic tool. 
For instance, the United States of America (US) employs industry-led advertising oversight through 
the Better Business Bureau’s National Advertising Division, which promotes ethical advertising 
and resolves disputes without government intervention. In the European Union (EU), the European 
Federation of Pharmaceutical Industries and Associations (EFPIA) mandates transparency from 
pharmaceutical companies regarding payments to healthcare professionals, showcasing ethical self-
regulation in healthcare. Singapore’s AI Verify Foundation provides a framework for responsible artificial 
intelligence governance, further emphasising the adaptability of self-regulation in fast-evolving digital 
spaces. These examples showcase the potential for UAE industries to follow international practices 
and integrate tailored, voluntary codes that align with both national and global expectations.

INTRODUCTION
01.
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This paper delves into the concept of industry self-regulation, exploring its benefits in promoting 
innovation, building consumer trust, and advancing corporate social responsibility. By examining global 
examples and drawing insights from international best practices, the paper provides a framework for 
UAE industries to adopt self-regulation while aligning with national legal frameworks and international 
standards. Key areas of focus include:

•	 Promoting Innovation and Competitiveness: How self-regulation can foster a dynamic business 
environment by enabling industries to adapt to changing market conditions and emerging 
technologies.

•	 Building Consumer Trust and Protection: The role of self-regulation in enhancing consumer 
confidence through transparent practices, fair pricing, and ethical conduct.

•	 Encouraging Corporate Social Responsibility: How self-regulation can drive sustainable business 
practices, address environmental and social concerns, and align with national sustainability goals.

•	 Preventing Anti-Competitive Practices and Raising Industry Standards: The potential of self-
regulation to ensure fair competition, prevent monopolistic behaviour, and promote ethical 
business conduct.

•	 Reducing Government Oversight and Bureaucracy: The benefits of self-regulation in streamlining 
regulatory processes and fostering a more efficient business environment. 

By adopting a collaborative approach and aligning with national legal frameworks, UAE industries can 
leverage self-regulation to achieve a balance between innovation, accountability, and societal impact.

Effective self-regulation enhances industry credibility and is aligned with corporate social 
responsibility (CSR) goals. It can contribute to a level playing field that supports competition laws 
and fair trade frameworks. As noted in the G20/OECD Principles of Corporate Governance, typically 
the regulatory framework is a mix of legislation, rules, regulations, self-regulatory arrangements, 
contractual undertakings, voluntary assurances, and business practices adapted to a country’s specific 
circumstances.2 For the UAE, where legal frameworks such as the UAE Competition Law,3 UAE 
Consumer Protection Law,4 and UAE E-Commerce Law5 set a foundation for market fairness, self-
regulation offers a strategic complement to these statutes, allowing industries to innovate responsibly 
and sustain long-term growth. This complementary relationship can create a more dynamic and 
responsive regulatory environment, benefiting both businesses and consumers.

This paper explores the benefits of self-regulation, demonstrating how it has advanced industry 
objectives while safeguarding consumer interests in other countries. It provides guidance for UAE 
industries on adopting self-regulation under the broader umbrella of competition law and fair trade 
practices, using global examples and lessons from laws and case studies. Furthermore, it highlights 
how a collaborative approach between industries and the government can lead to more effective and 
efficient regulatory outcomes.

1.	 OECD. (2021). Recommendation of the Council for Agile Regulatory Governance to Harness Innovation.

	 https://legalinstruments.oecd.org/en/instruments/OECD-LEGAL-0464 

2.	 G20/OECD. (2023). G20/OECD Principles of Corporate Governance. OECD Publishing.

	 https://www.oecd.org/en/publications/2023/09/g20-oecd-principles-of-corporate-governance-2023_60836fcb.html 

3.	 UAE Ministry of Economy. (2023). Federal Law No. 36 of 2023 on the Regulation of Competition.

4.	 UAE Ministry of Economy. (2020). Federal Law No. 15 of 2020 on Consumer Protection.

5.	 UAE Ministry of Economy. (2023). Federal Law No. 14 of 2023 on E-Commerce.

https://legalinstruments.oecd.org/en/instruments/OECD-LEGAL-0464 
https://www.oecd.org/en/publications/2023/09/g20-oecd-principles-of-corporate-governance-2023_60836f
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Self-regulation empowers industries to adapt swiftly to market dynamics by creating standards 
tailored to their unique challenges. This flexibility is particularly important in fast-evolving sectors 
such as emerging technologies and e-commerce. In the realm of artificial intelligence (AI) and 
blockchain, global companies have successfully developed self-regulatory frameworks to address 
pressing issues like data privacy, security, and algorithmic bias. For example, OpenAI and Microsoft 
have implemented ethical guidelines for AI development, which ensure responsible innovation while 
fostering public trust.6 These frameworks serve as blueprints for UAE firms operating in similar 
domains, allowing them to stay globally competitive while addressing ethical considerations specific 
to their local and international markets. Additionally, at the UAE level, the AI Ethics Principles and 
Guidelines have been issued as part of a toolkit of self-governance that boosts awareness and enables 
government and private institutions to pursue innovative use cases while maintaining human values 
and principles.7

In the UAE’s burgeoning e-commerce sector, self-regulation has significant potential to complement 
the UAE E-Commerce Law, which governs secure transactions and consumer protection in digital 
marketplaces. By voluntarily adopting measures such as robust cybersecurity protocols and 
transparent pricing models, e-commerce businesses can enhance consumer trust while mitigating 
the compliance burden associated with prescriptive regulations. These proactive steps not only 
support compliance with existing legal frameworks but also bolster the sector’s reputation as a 
cornerstone of the UAE’s diversified economy.

For the UAE, where innovation is a key pillar of national development, self-regulation offers a pathway 
for industries to innovate responsibly while aligning with broader goals of economic diversification 
and global competitiveness. By setting their own ethical and operational boundaries, industries can 
ensure that innovation thrives within frameworks that prioritise accountability and societal benefit. 
This proactive approach can also help avoid the imposition of overly rigid regulations that might 
stifle innovation. Relevantly, global trends highlight how self-regulation encourages responsible 
innovation. For example, Singapore’s AI Verify Foundation offers an open-source certification toolkit 
that ensures AI models comply with fairness, transparency, and accountability benchmarks—
demonstrating how tech-driven sectors can maintain public trust without rigid regulation. Similarly, 
the United Kingdom’s (UK) Online Safety Act (2025) introduces a blend of co- and self-regulatory 
measures that compel social media platforms to proactively manage illegal content while still 
enabling innovation. These cases show how emerging technologies can be managed ethically and 
efficiently through self-regulatory structures, which is a lesson that is highly applicable to the UAE’s 
innovation-driven economy.

Promote Innovation and Competitiveness
02.1
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During the COVID-19 pandemic, major retail corporations, including Amazon and Walmart, voluntarily 
imposed price controls on essential goods such as hand sanitisers, face masks, and medical supplies. 
This initiative was aimed at curbing price gouging and ensuring fair access to critical items during a 
global crisis. By adopting self-regulatory measures, these companies not only protected consumers 
but also avoided potential reputational damage and regulatory scrutiny. This example underscores the 
importance of self-regulation in addressing price-related challenges, particularly during emergencies.

Trust is the foundation of sustainable business practices, and self-regulation can play a critical 
role in ensuring transparency and ethical conduct. For instance, the UAE Consumer Protection Law 
emphasises the importance of fair trade practices, price transparency, and safeguarding consumer 
rights. Businesses in the UAE could adopt voluntary self-regulation to openly disclose and issue pricing 
structures, establish clear communication channels, and ensure fairness in trade practices. These 
measures not only pre-empt potential regulatory actions but also enhance the confidence of consumers 
in the integrity of businesses operating within the UAE. By demonstrating a commitment to consumer 
protection, industries can build stronger relationships with their customers and foster a more stable 
market environment.

A notable global example of the potential impact and role for industry in regulation is Booking.com’s 
response to the EU’s Digital Markets Act (DMA).8 As a “gatekeeper” under the Act, the company conducted 
an internal review of its practices, focusing on areas such as price parity and fair trade compliance. 
Following this analysis, Booking.com published a detailed compliance document, demonstrating 
transparency and a commitment to fair competition. While their actions were spurred by regulatory 
requirements, they illustrate how implementing such measures proactively across all markets – not 
just in the EU – can serve as a responsible business practice that aligns with expectations of regulators 
globally. Adopting similar standards globally serves an effective strategy for enhancing consumer trust, 
mitigating reputational risks, and promoting fair competition. Moreover, the fact that Booking.com’s 
internal report indicated a 15% improvement in consumer trust metrics following its compliance 
efforts underscores the tangible benefits of private entities proactively taking a lead in aligning with 
regulatory expectations.

Another example of self-regulation is the Partnership on AI (PAI) initiative founded in 2016 by major 
technology companies including Amazon, Apple, Facebook (now Meta), Google, IBM, and Microsoft to 
promote responsible and ethical AI development.9 The PAI brings together stakeholders from industry, 
academia, and non-profit sectors to develop best practices, conduct research, and engage in discussions 
on AI’s societal impacts. Participating organisations commit to upholding ethical principles in their 
AI development and deployment which encourages alignment across the industry, and allows the AI 
industry to self-regulate by setting shared ethical standards, building trust, and promoting innovation 
in a socially responsible manner. PAI has made a significant practical impact by helping major tech 
companies adopt ethical guidelines and best practices for AI and has improved industry standards 
around fairness, transparency, and reducing bias in AI systems.

Build Consumer Trust and Protection
02.2
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For UAE industries, adopting similar self-regulatory practices aligns with national objectives to protect 
consumers while fostering a business environment rooted in ethical and transparent operations. These 
measures support long-term economic stability by building a loyal consumer base and reducing reliance 
on external enforcement mechanisms, that raise the cost and reduce the ease of doing business. This 
demonstrates that self-regulation is not about escaping oversight, but rather about taking ownership 
of ethical responsibilities. 

Pertinently, other sectors have shown how voluntary initiatives can effectively enhance consumer 
trust. The ‘EU Pledge’ is a self-regulatory initiative where food and beverage companies restrict the 
marketing of unhealthy foods to children to align marketing with public health goals. In the US, the 
Motion Picture Association administers a self-imposed film rating system to address parental concerns 
without resorting to government censorship. These models demonstrate how industries can elevate 
consumer trust and ethical standards without relying on statutory mandates, which are principles that 
UAE industries can adopt to strengthen consumer relationships.

Self-regulation is a powerful tool for businesses aiming to demonstrate leadership in corporate social 
responsibility (CSR, also known as responsible business conduct). By addressing environmental, 
social, and governance (ESG) concerns, industries can proactively align their operations with societal 
expectations and improve their value proposition for consumers. A notable example of effective self-
regulation in CSR is the Responsible Care initiative developed by the Canadian chemical industry.10 This 
program established voluntary standards for environmental protection and worker safety to position 
the industry as a global leader in sustainability and ethical conduct.

Another powerful example of industry-led self-regulation in the realm of CSR is the Forest Stewardship 
Council (FSC). The FSC is a global, non-profit organisation that has developed a widely recognised 
certification system for responsible forest management.11 By setting rigorous environmental and social 
standards, the FSC enables consumers to identify and choose wood and paper products that come 
from sustainably managed forests. This industry-driven initiative demonstrates how self-regulation 
can effectively address complex environmental challenges, promote sustainable practices, and meet 
consumer demand for ethically sourced products.

A compelling example of self-regulation within the financial sector is the adoption of the Equator 
Principles (EPs) by major banks worldwide.12 The EPs are a risk management framework, adopted 
voluntarily by financial institutions, for determining, assessing and managing environmental and social 
risk in projects. They are primarily intended to provide a minimum standard for due diligence to support 
responsible decision-making. By adhering to the EPs, banks commit to financing projects only when they 
are developed in a manner that is socially responsible and reflect sound environmental management 
practices. The adoption of the EPs demonstrates the financial industry’s capacity to self-regulate and 
promote sustainable development, influencing project sponsors to consider environmental and social 
impacts more thoroughly. As of 2023, over 100 financial institutions in 38 countries have officially 
adopted the EPs, showcasing the global reach and influence of this self-regulatory initiative.

Encourage Corporate Social Responsibility
02.3
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In the UAE, where the Net Zero 2050 initiative sets ambitious climate goals,13 self-regulation provides 
industries with a means to contribute meaningfully to national sustainability objectives.14 Sectors such 
as construction, logistics, and energy can adopt self-imposed targets for carbon reduction, ethical 
sourcing, and waste management. These voluntary commitments not only support environmental 
goals but also enhance the reputations of participating industries as ethical and forward-thinking.

UAE businesses can proactively address societal and environmental challenges by integrating self-
regulation into their operations. This approach reinforces their status as ethical leaders in global 
markets and ensures that CSR is not merely a compliance exercise but a core element of their 
corporate identity. Self-regulation, therefore, becomes a bridge between profitability and purpose, 
enabling industries to thrive while contributing to the greater good. International examples underscore 
how self-regulation serves as a mechanism for embedding CSR into business conduct and provide 
blueprints for UAE industries seeking to integrate CSR into their operational ethos while remaining 
competitive and compliant. 

Companies may hesitate to prioritise public interest in CSR and sustainability when it may conflict 
with shareholder goals; however, those that voluntarily adopt ethical practices have gained competitive 
advantages, such as reduced compliance costs, improved dispute resolution, and adaptability, which 
is aligned with the interests of shareholders. For self-regulation to be effective and credible, it must 
match the transparency and accountability of formal regulations, necessitating supportive government 
oversight. The Dubai Chamber of Commerce ESG Label presents a timely opportunity to formalise 
voluntary self-regulation in the UAE by offering a platform for businesses to showcase their ESG efforts 
and putting them at a competitive advantage. With no current standardised framework in place, this 
initiative could position the UAE as a leader in corporate sustainability, especially if scaled nationally to 
prepare companies for possible upcoming mandatory ESG reporting aligned with Net Zero 2050 goals. 
With this framework, UAE companies can lead in demonstrating responsible conduct to potentially 
reduce the need for regulatory intervention while advancing national and global sustainability goals.

6.	 OpenAI (n.d.) Safety. https://openai.com/safety

7.	 UAE Ministry of Artificial Intelligence, Digital Economy and Remote Work Applications. (2022). UAE AI Ethics Principles and Guidelines.

8.	 Booking Holdings prepares for Europe’s Digital Markets Act, Phocuswire, 13 November 2024,

	 https://www.phocuswire.com/booking-com-digital-markets-act-compliance, and also see generally, Booking Holdings Inc. Form 10-K, Item 1A, Risk Factors

9.	 Partnership on AI. (n.d.). About. https://www.partnershiponai.org/about/

10.	 Canadian Chemistry Industry Association. (n.d.) Responsible Care. https://canadianchemistry.ca/responsible-care/

11.	 Forest Stewardship Council (FSC). (n.d.). Forest Stewardship Council. https://fsc.org/en

12.	 Equator Principles Association. (n.d.). The Equator Principles. https://equator-principles.com/

13.	 UAE Cabinet. (2021). UAE Net Zero 2050.

14.	 UAE Ministry of Climate Change and Environment. (2021). UAE National Climate Change Plan 2017-2050.

https://openai.com/safety
https://www.phocuswire.com/booking-com-digital-markets-act-compliance
https://www.partnershiponai.org/about/
https://canadianchemistry.ca/responsible-care/
https://fsc.org/en
https://equator-principles.com/
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THE BENEFITS OF SELF-
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Self-regulation offers industries a proactive approach to monitor and prevent anti-competitive behaviour, 
such as price fixing, market monopolisation, or the abuse of dominant positions. By voluntarily adopting 
ethical standards and transparent practices, industries can ensure fair competition while avoiding the 
risks and costs associated with regulatory intervention, as well as being nimble to respond to changes 
in products, services, designs, technologies, and delivery channels.

For instance, the UAE Competition Law explicitly prohibits anti-competitive agreements and the abuse 
of market power to provide a framework for ensuring market fairness.15 Complementary to this law, 
businesses in sectors like telecommunications, e-commerce, and real estate can take the initiative to 
self-regulate by implementing voluntary measures that promote fair pricing and equitable treatment 
of competitors and consumers. By setting their own guardrails, companies and industry associations 
demonstrate accountability and align with the principles of the law, reducing the likelihood of external 
intervention and enhancing market stability. This self-imposed discipline can create a more predictable 
and stable business environment, fostering investment and growth.

A compelling global example is the approach taken by Australian banks, which introduced and 
enhanced self-regulatory industry codes in response to public, regulatory, and parliamentary concerns 
about opaque lending practices and excessive fees.16 These codes mandated increased transparency 
in mortgage rates and loan fees, as well as fair treatment of borrowers. For example, the Australian 
Banking Code of Practice, developed by industry and approved by the regulator, contains a set of 
contractually enforceable standards that customers and small businesses can expect subscribing banks 
to uphold.17 The Code is supported by effective administration, compliance mechanisms, and periodic 
refinement of the Code. This industry action, including periodic refinement of the Code, contributed 
to restoring consumer trust and pre-empted stricter regulations and laws. Notably, jurisdictions like 
Canada and Singapore have implemented strong self-regulatory frameworks that preserve competitive 
fairness. The Law Society of Ontario independently regulates the legal profession through strict ethical 
codes and enforcement mechanisms, maintaining high professional standards without government 
micromanagement. Singapore’s Fair Tenancy Industry Committee, formed by the private sector, 
promotes fair leasing terms and mediates disputes, strengthening transparency in commercial real 
estate.

These international practices showcase the effectiveness of self-regulation as a tool to address anti-
competitive behaviour. UAE industries can draw from such examples to establish their own collective 
mechanisms for ensuring competitive fairness while retaining flexibility and innovation.

Preventing Anti-Competitive Practices and Raising 
Industry Standards

03.1
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Align with Fair Trade Practices
Fair trade principles emphasise the equitable treatment of all participants in the market, from 
producers to consumers. Self-regulation enables industries to operationalise these principles through 
transparent pricing, ethical sourcing, and equitable profit distribution, to foster trust and inclusivity 
within markets.

In the global food and beverage industry, companies such as Nestlé have voluntarily adopted self-
regulatory practices, including transparent nutritional labelling and commitments to sustainable 
sourcing. These measures empower consumers to make informed choices, enhance the company’s 
credibility, and reduce the need for regulatory mandates. For example, Nestlé’s initiative to source 
ingredients responsibly through programs like the Nestlé Cocoa Plan aims to treat farmers fairly and 
reduce the environmental impact.18 These voluntary measures have set industry benchmarks and pre-
empted more restrictive regulatory actions.

In the UAE, where the UAE Consumer Protection Law emphasises fair trade and price transparency, 
industries can similarly implement voluntary practices to strengthen consumer trust and avoid potential 
compliance issues. By taking ownership of fair trade principles, businesses can create a more equitable 
market environment to enhance their reputations and foster economic growth. This proactive approach 
can demonstrate that industries are capable of upholding fair practices without the need for constant 
government oversight.

Self-regulation plays a pivotal role in promoting and upholding fair trade practices. By establishing 
voluntary standards that go beyond minimum legal requirements, industries can ensure equitable 
treatment of all stakeholders across the value chain, from producers and suppliers to consumers. 
This includes fair pricing, ethical sourcing, reasonable profit margins, and transparent contractual 
relationships. Self-regulatory frameworks can incorporate mechanisms to address power imbalances, 
prevent exploitative practices, and promote sustainable livelihoods, particularly for smaller players in the 
market. When industries commit to self-regulation grounded in fair trade principles, they demonstrate 
a commitment to social responsibility that extends beyond mere compliance, fostering a more inclusive 
and equitable economic environment. This proactive approach not only enhances consumer trust and 
strengthens brand reputation but also contributes to a more resilient and sustainable global market 
based on fairness and shared prosperity. The UAE, with its commitment to ethical business and its 
position as a global trading hub, is well-positioned to leverage self-regulation as a mechanism to 
advance fair trade practices both domestically and internationally.

03.2

Reduce Government Oversight and Bureaucracy
03.3

One of the most significant advantages of self-regulation is its potential to reduce the need for extensive 
government oversight, allowing regulatory bodies to focus on broader policy objectives while industries 
address their unique challenges autonomously. By adopting voluntary standards, industries can take 
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15.	 UAE Cabinet Resolution No. (1) of 2024 on the Implementing Regulations of Federal Decree-Law No. (36) of 2023 on the Regulation of Competition.

16.	 Australian Banking Association. (n.d.) Previous versions of the Code.

	 https://www.ausbanking.org.au/banking-code/previous-versions-of-the-code/; Consumer Owned Banking Association (n.d.) Code of Practice.

	 https://www.customerownedbanking.asn.au/about-us/our-sector/code-of-practice/

17.	 Australian Banking Association. (2025). Banking Code of Practice. https://www.ausbanking.org.au/banking-code/

18.	 Nestlé. (n.d.). Nestlé Cocoa Plan. https://www.nestle.com/sustainability/sustainable-sourcing/cocoa

19.	 Financial Conduct Authority. (n.d.). Regulatory Sandbox. https://www.fca.org.uk/firms/innovation/regulatory-sandbox

20.	 Financial Conduct Authority. (n.d.). Innovation Hub. https://www.fca.org.uk/firms/innovation

21.	 The Indonesian Fintech Association.

the lead in ensuring compliance with ethical and legal expectations, demonstrating that external 
enforcement is not always necessary. This does not mean eliminating or removing government 
oversight altogether, but rather shifting towards a more collaborative and efficient model where 
government and industry work together.

This collaborative approach fosters a stronger partnership between the public and private sectors. For 
example, the renewable energy sector in the US has effectively self-regulated by establishing voluntary 
safety and efficiency standards for solar and wind technologies. These industry-led initiatives have 
driven innovation and market growth while reducing the burden on government regulators to police 
compliance.

Another compelling example of a collaborative approach can be seen in the UK’s Financial Conduct 
Authority (FCA) and its regulation of the FinTech sector. The FCA has established initiatives like the 
‘Regulatory Sandbox’19 and ‘Innovation Hub’,20 which provide a safe space for businesses to test 
innovative financial products and services with reduced regulatory barriers, while still under the FCA’s 
supervision. This approach allows the FCA to learn alongside innovators, understand new technologies, 
and adapt its regulatory framework accordingly. It fosters innovation while ensuring consumer 
protection and market integrity. This demonstrates how a regulator can work proactively with industry 
to shape a regulatory environment that is both supportive and robust. This is similar to the approach 
taken in Indonesia, where regulation of the fintech industry is complemented by a fintech association, 
which was appointed by the regulator as a self-regulatory organisation. The industry association’s code 
of ethics and conduct is enforceable against member companies and breaches can result in sanctions 
from the financial regulator, providing protection to digital financial consumers.21

In the UAE, self-regulation can complement the government’s goals of fostering innovation and 
economic diversification. For instance, the e-commerce sector could implement robust self-imposed 
cybersecurity standards and ensure transparent pricing practices, reducing the need for direct oversight 
under the UAE E-Commerce Law. By proactively addressing potential regulatory concerns, businesses 
can operate more efficiently and build consumer and investor confidence.

Self-regulation can reduce regulatory burdens by enabling industries to save time and resources and 
enhance their ability to innovate and compete. This creates a dynamic business environment where 
responsibility and flexibility go hand in hand to enable industries to grow while ensuring accountability 
and fairness. This approach allows the government to focus its resources on areas where its intervention 
is most needed, creating a more efficient regulatory system.

https://www.ausbanking.org.au/banking-code/previous-versions-of-the-code/
https://www.customerownedbanking.asn.au/about-us/our-sector/code-of-practice/
https://www.ausbanking.org.au/banking-code/
https://www.nestle.com/sustainability/sustainable-sourcing/cocoa
https://www.fca.org.uk/firms/innovation/regulatory-sandbox
https://www.fca.org.uk/firms/innovation
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A FRAMEWORK FOR 
INDUSTRY-LED
SELF-REGULATION
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To effectively encourage self-regulation, without direct government intervention, industries need a 
structured yet flexible framework that ensures accountability, fosters collaboration, and aligns with 
national priorities. UAE industries can adopt proactive measures and draw on local legal frameworks 
and international best practices to can establish robust self-regulatory mechanisms that address 
sector-specific challenges while complying with broader societal expectations. This framework should 
also include mechanisms for ongoing dialogue and cooperation with relevant government bodies.

Collaboration among businesses within the same sector is a cornerstone of successful self-regulation. 
Companies can establish informal working groups or industry committees to collectively identify and 
address common challenges, such as monopolistic behaviour, price transparency, and ethical trade 
practices. These groups serve as platforms for developing voluntary standards that reflect shared 
goals and values while setting industry-wide benchmarks for responsible behaviour.

For instance, the International Air Transport Association (IATA) has long served as a collaborative body for 
airlines worldwide, developing safety and operational standards that enhance efficiency and consumer 
trust without requiring extensive government oversight.22 In the UAE, similar collaborative efforts could 
benefit sectors such as real estate, telecommunications, technology, and financial services, where 
consistent standards are essential for fostering trust and fair competition. By leveraging collective 
expertise, these groups can ensure that the standards they develop are practical, enforceable, and 
aligned with global best practices. Such collaboration can also facilitate information sharing with the 
government, leading to more informed policymaking.

Industry Collaboration
04.1

Transparency is a critical element of self-regulation, as it builds consumer trust and demonstrates 
industry accountability. Businesses should be encouraged to self-report their adherence to voluntary 
standards through publicly available reports. Such reporting enhances accountability and allows 
consumers, investors, and regulators to both evaluate a company’s commitment to ethical practices 
and lift standards industry-wide.

In the Booking.com example, as a gatekeeper under the EU Digital Markets Act (DMA), the company 
worked with the European Commission to develop compliance solutions. The company conducted 
an internal review of its practices, focusing on areas such as price parity and compliance with fair 
trade principles, and published a comprehensive document detailing its findings. This transparency 
reassured both regulators and consumers and showcased that industry can play a role in improving 
standards and consumer outcomes without more stringent regulatory intervention. Although there is 
no direct equivalent to the DMA in the UAE, businesses, particularly in sectors like e-commerce and 
financial services, could voluntarily adopt similar compliance measures tailored for the UAE market. 

Transparent Reporting
04.2
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By implementing frameworks inspired by the DMA, businesses can align with the objectives of the 
UAE Consumer Protection Law and other national frameworks, ensuring that they uphold principles 
of fairness, transparency, and accountability. Moreover, such voluntary and transparent reporting 
practices would significantly enhance consumer trust, promote ethical business conduct, and foster a 
more transparent and competitive market environment.

To ensure their self-regulatory efforts are both effective and competitive, UAE industries should study 
and adapt successful examples of self-regulation from other markets. For instance, the DMA provides 
valuable lessons on addressing issues such as monopolistic behaviour and price transparency in digital 
platforms as does the Indonesian example cited. Similarly, in the EU, the European Advertising Standards 
Alliance (EASA) works to promote responsible advertising and ensures that advertising practices across 
Europe adhere to ethical standards.23 EASA operates by coordinating self-regulatory initiatives, providing 
guidelines, and facilitating the resolution of complaints related to advertising content.

Further inspiration can be drawn from the International Air Transport Association (IATA), which 
standardises global aviation practices through self-regulatory mechanisms covering safety, efficiency, 
and sustainability. Similarly, the International Organization for Standardization (ISO) provides voluntary, 
globally adopted standards across industries to enhance trust and quality assurance. The International 
Chamber of Commerce (ICC) also promotes self-regulation through codes of conduct in advertising, 
setting ethical benchmarks worldwide. These organisations exemplify how international cooperation 
in self-regulation can help UAE industries compete on a global scale while maintaining trust, safety, 
and fairness.

UAE industries should analyse these examples and tailor them to the local economic and cultural 
context. For example, while global digital platforms might focus on price parity, transparency, and 
user data privacy, local industries could adapt these principles to address specific challenges such as 
consumer rights in the real estate market or best practices in the construction sector. This benchmarking 
process ensures that self-regulation remains relevant, impactful, and increases standards to align with 
international expectations. By learning from international best practices, UAE industries can enhance 
the effectiveness of their self-regulatory regimes and contribute to a more globally competitive market.

Benchmarking Global Practices
04.3

Regular self-assessments and peer evaluations are essential for ensuring that self-regulatory standards 
remain effective and that companies consistently adhere to them. Internal reviews allow businesses to 
identify gaps in compliance and make necessary adjustments. Peer reviews foster accountability within 
the industry by encouraging companies to hold one another to high standards.

Internal Peer Reviews
04.4
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Self-regulatory practices should work in harmony with existing legal frameworks to support 
government policies and align with international best practices, particularly in areas where there 
may be regulatory gaps in the UAE. By ensuring that voluntary standards are consistent with laws 
such as the UAE Competition Law, the UAE Consumer Protection Law, and the UAE E-Commerce 
Law, industries can create a seamless partnership between private initiatives and public policy. This 
alignment helps to avoid conflicts between self-regulatory standards and existing laws, creating a 
more coherent regulatory environment.

For instance, self-regulation in the telecommunications sector could focus on fair pricing and equitable 
access, aligning with the UAE Competition Law’s emphasis on preventing monopolistic behaviour.
Similarly, e-commerce platforms could adopt transparency measures that align with the UAE 
E-Commerce Law’s requirements for secure and fair online transactions. By proactively addressing 
legal expectations through self-regulation, businesses can reduce the need for external oversight and 
demonstrate their commitment to responsible practices. Furthermore, this alignment can facilitate 
a constructive dialogue between industries and the government, leading to more effective and 
adaptable regulatory frameworks.

Alignment with UAE Legal Frameworks
04.5

As mentioned earlier, an example in Canada’s chemical industry is the Responsible Care initiative, which 
includes peer reviews as a core component of its self-regulatory framework. These evaluations ensure 
that member companies meet the program’s stringent environmental and safety standards, creating a 
culture of mutual accountability. In the UAE, industries such as the energy and technology sectors could 
adopt similar mechanisms to ensure ongoing alignment with both self-imposed standards (potentially 
derived from compliance with international best practices or legal frameworks in other countries) and 
national legal frameworks like the UAE Competition Law.
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Self-regulation thrives when stakeholders, including consumers, investors, and government agencies, 
are actively engaged in the process.24 For consumers, self-regulation ensures trust through transparency 
and ethical business practices. Investors benefit from reduced risks associated with regulatory non-
compliance and reputational damage, making self-regulated industries more attractive for capital 
allocation. For government agencies, self-regulation reduces the administrative burden, allowing 
regulators to focus on broader policy objectives. This engagement also ensures that self-regulatory 
standards are relevant and responsive to the needs of all stakeholders.

Crucially, engaging with government agencies as stakeholders is vital for the success of self-regulation. 
This engagement should not be seen as a means for the government to delegate its regulatory 
responsibilities, but rather as an opportunity to create a more collaborative and effective regulatory 
ecosystem. By working with the government, industries can ensure that their self-regulatory efforts are 
aligned with national priorities and contribute to the overall effectiveness of the regulatory framework. 
This partnership can help to identify areas where self-regulation can complement existing laws, as 
well as areas where government intervention may still be necessary. Regular dialogue and information 
sharing between industries and government agencies can foster mutual understanding and lead to 
more informed and effective regulatory outcomes.

An example previously mentioned is the collaboration between the Australian banking sector, 
consumer advocacy groups, and the regulator to create transparent and enforceable lending codes. 
This partnership continues to contribute to enhanced public confidence and highlights the role of multi-
stakeholder dialogue in shaping effective self-regulatory frameworks.

In the UAE, similar collaborative efforts have involved establishing regular forums for dialogue between 
industry representatives, consumer groups, and government agencies. These forums can be used to 
discuss emerging issues, share best practices, and coordinate self-regulatory efforts. By fostering 
ongoing communication and collaboration, self-regulation can become a dynamic and responsive 
mechanism for addressing industry challenges, promoting fair trade practices and responsible 
business conduct.

Stakeholder Engagement as a Pillar of
Self-Regulation

04.6

22.	 International Air Transport Association (IATA). (n.d.). About Us. https://www.iata.org/en/about/

23.	 European Advertising Standards Alliance (EASA). (n.d.). About EASA. https://www.easa-alliance.org/

24.	 World Economic Forum (2020) Agile Regulation for the Fourth Industrial Revolution: A Toolkit for Regulators.

	 https://www.weforum.org/about/agile-regulation-for-the-fourth-industrial-revolution-a-toolkit-for-regulators/

https://www.iata.org/en/about/
https://www.easa-alliance.org/
https://www.weforum.org/about/agile-regulation-for-the-fourth-industrial-revolution-a-toolkit-for-re
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POTENTIALS CHALLENGES 
OF SELF REGULATION & 
RISK MITIGATION

05
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While self-regulation offers numerous advantages, it is essential to acknowledge its potential challenges 
and limitations. Without proper oversight and safeguards, self-regulation can fall short of its intended 
goals and even have unintended negative consequences.

By acknowledging and addressing these potential pitfalls, self-regulation can be a valuable tool for 
promoting responsible business conduct, fostering innovation, and achieving a balance between 
industry autonomy and public interest.

Risk of Collusion: Self-regulation can sometimes lead to collusion among industry 
players, which can harm competition and consumer welfare. Companies can fix 
prices or exclude competitors, undermining the intended benefits of self-regulation.

Lack of Transparency: Self-regulation can sometimes lack transparency, making it 
difficult for stakeholders to assess its effectiveness. Consumers and regulators may 
not have access to information about how industry is self-regulating or complying 
with standards. This lack of transparency can erode trust and hinder accountability.

Mitigating the Challenges:
To address these challenges, it is essential that Government continues its role in 
formal regulation and oversight to implement safeguards that ensure self-regulation 
remains effective and accountable. These safeguards might include:
•	 Independent oversight: Establishing independent bodies to oversee self-

regulatory organisations and ensure they operate in the public interest.
•	 Clearly defined standards: Developing clear, specific, and measurable self-

regulatory standards that are easy to understand and enforce.
•	 Effective enforcement mechanisms: Creating robust mechanisms to monitor 

compliance, investigate breaches, and impose sanctions on companies that 
violate self-regulatory standards.

•	 Transparency and stakeholder engagement: Ensuring transparency in the self-
regulatory process by making information about standards, compliance, and 
enforcement publicly available. Encouraging stakeholder participation in the 
development and review of self-regulatory frameworks.

Difficulty in Enforcing Standards: Enforcing self-regulatory standards can be 
challenging, especially in the absence of strong oversight mechanisms. Companies 
may be tempted to “self-regulate” in ways that benefit them at the expense of 
consumers or fair competition. Without effective enforcement, self-regulation can 
become a mere formality with limited impact.
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A well-structured framework for self-regulation can provide UAE industries with a pathway to lead 
responsibly, foster innovation, and align with both national and international expectations. Self-
regulation can address key issues such as emerging technologies, monopolistic behaviour, and price 
parity, to enable businesses to proactively build consumer trust, enhance transparency, and drive 
market growth, all while pre-empting potentially overly burdensome regulatory intervention.

Through collaboration, transparent reporting, benchmarking global best practices, and alignment 
with existing legal frameworks, businesses can ensure their self-regulatory efforts are impactful and 
sustainable. Importantly, by actively engaging with the government and other stakeholders, industries 
can contribute to a more effective and collaborative regulatory environment. This partnership approach 
ensures that self-regulation complements, rather than replaces, government oversight, leading to a 
more dynamic and responsive regulatory system.

This proactive approach not only strengthens consumer and investor confidence but also positions UAE 
industries as global leaders in ethical and sustainable practices, reinforcing the nation’s status as a 
hub for innovative and responsible business conduct.

For the UAE, self-regulation is an important part of the regulatory toolkit and represents a progressive 
and effective governance strategy that supports national objectives of economic diversification and 
resilience. By adopting voluntary standards and fostering industry collaboration in partnership with 
the government, businesses can contribute to long-term economic growth and competitiveness while 
upholding the principles of fairness, accountability, and sustainability. Self-regulation and responsible 
governance, when implemented effectively and collaboratively, can be a powerful tool for achieving a 
balance between industry autonomy and public interest, ultimately benefiting businesses, consumers, 
and the UAE economy as a whole.

Conclusion
05.1




